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b r a n d
 

F U N D A M E N T A L S



P O S I T I O N I N G  S T A T E M E N T

For the discerning modern traveler who is seeking a new destination experience, 

The Truax Hotel is the only luxury property in the Temecula region. Unlike other 

Southern California getaways, The Truax Hotel evokes the spirit of  authentic 

California ranch living with contemporary style in a vibrant town setting.



B R A N D  S T O R Y

The Truax Hotel came to be from a lineage of  innkeepers older than America itself. Making the arduous journey

from France in the mid-1600’s, the Truax family settled across the country with their family name becoming

synonymous with quality construction, hospitality and community. Today, Bernard Truax carries on his family’s legacy 

through the establishment of  The Truax Hotel, which brings a fresh vitality to Old Town, Temecula.

Adopting Temecula as his home for decades, Bernie is a cowboy at heart, guided by the ideals of  an era where your 

word is your honor and deals are sealed with a handshake. Out of  his love and appreciation of  Temecula and the

perpetual desire to give back to the community, came the inspiration to create a hotel that preserves the area’s historic 

landscape, and restores Old Town to the way it should have been.

Re-envisioning the spirit of  California ranch-living in a new, contemporary way, The Truax Hotel blends the

wonderment and grandeur of  yesteryear with the modern luxuries of  today. Incorporating state-of-the-art technology, 
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the stage for a vibrant and exciting future.
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more and wondering what you’ll miss if  you don’t return.



B R A N D  P I L L A R S

?M�IZM�\PM�KMV\MZXQMKM�WN �7TL�
Town – the go-to hangout for 

local residents and guests, for both 
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a casual and welcoming locale 
where there’s always a fun and 

exciting energy.
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and value the traditions of  the 
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an authentic sense of  place by embracing 
this distinct past and unique heritage 

while remaining relevant to 
the modern traveler.
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and unassuming. Every detail 
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upholding high standards of  true 
quality and genuine craftsmanship 

with a sense of  style that is 
contemporary, yet timeless. 
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splendors and exciting activities 
special to this part of  Southern 

+ITQNWZVQI��?M�[MZ^M�I[�W]Z�O]M[\¼[�
ambassadors to the area and 
inspire them to enjoy a truly 

Temeculan experience. 
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b r a n d
 

I D E N T I T Y



L O G O

The Truax Hotel logo set consists of  the primary log and the secondary “T” seal logo. 

Both primary and secondary logos are typically used in gold, but can also be reversed 

in white when needed. In very rare instances, the “T” logo may be used in blue. 

Primary Logo Secondary “T” Seal Logo



B R A N D  M O T I F S

PA T T E R N

 The Truax Hotel pattern is a gold design of  interlocking “T” 
and “H” shapes. The pattern must always be used as gold, but 
primary over phthalo blue. The pattern may be used in some 

instances over the cotton or tobacco brand colors. 

The pattern may or may not incorporate the primary logo. 
If  the primary logo is incorporated, this will be the only 

instance the logo is used at an angle.

B O R D E R

The Truax border is used as a supporting 
brand motif  with the “T” seal logo. 

The border is used as gold, but always 
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< :=)@ � ; - ) 4 � (secondary logo)

The secondary logo also doubles as The 
Truax Hotel seal, a supporting brand 

motif. Must always be used as gold and 
may be placed at an angle.



c r e a t i v e
 

M E S S A G I N G



This is the New Old Town.

The New Heartbeat of an Old Town.

Located in the heart of  Old Town, The Truax Hotel represents a true microcosm of  the 
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hotel, they are seeking a whole destination experience. 

Therefore, messaging should highlight the idea that The Truax Hotel is a new, exciting 
place from which to enjoy all of  Temecula’s natural splendors and activities. Copy should 
[XMIS�\W�\PM�XZWXMZ\a¼[�XWQV\[�WN �LQٺMZMVKM�IVL�ZMNMZMVKM�\PM�]VQY]M�IZMI�M`XMZQMVKM��
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yet approachable and engaging.

Sampl e  Head l in e s :

T O N A L I T Y



March to the beat 
of  your own drum.

Luxurious & rugged.

Spirit & soul.

Old 
meets 
new.



P H O T O G R A P H Y  S T Y L E

The Truax Hotel brand photography consists of  artistically shot imagery that: 

Evokes feelings of  nostalgia
Showcases the region and connects it with the present
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